
By the “Law of Georgia on Official Statistics”, article 25, entrepreneur physical and legal persons are obliged to provide 

Geostat upon Geostat’s request with the available information, including confidential information. Responsibility for 

not providing information is under the Administrative Offences Code of Georgia, Article 17712. 

Individual data are considered confidential and are protected by the General Administrative Code of Georgia and by 

the “Law of Georgia on Official Statistics”, Article 28. 

The surveyed travel agencies shall provide Geostat with the monthly price data for services indicated in the beginning 

of the survey no later than 8th of month following the reference period.  
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Instruction: 

 

The table contains the following fields: 

 

 Name of Service – in all types of travel agency’s services the top four type of services with the highest share (e.g airline ticket reservation, hotel 

reservation, car rental, full package tour, e.t.c), indicated in the beginning of the survey; 

 Service Characteristics – the main characteristics of the indicated service that affect the price formation: 

 In case of booking airline tickets – airline, destination, class; 

 In case of booking hotel – name of hotel, class (the number of stars), type of room in the hotel; 

 In case of car rental - company, location, type of car; 

 In case of full package tour – name of travel agency, duration of tour, destination; 

 Measurement Unit – measurement unit of the type of travel service (e.g. one package tour, one airline ticket, e.t.c); 

 Fixed Fee for Service – in case the price is set as the fixed fee for service – the indicated amount of money for the service in reporting month; 

 Commission Rate (percent) - in case the price is set as the percentage commission on service provided – commission rate in reporting month; 

 Price of Travel – the total value of indicated service in reporting month (e.g. price of airline ticket, value of hotel, value of tour), GEL; 



 Comment – other additional information. 

 

 

1. Fist and family name of the person responsible for filling the questionnaire  

2. Contact phone  

3. Date of filling the questionnaire  

 
 

 

 

 

 

 
Thank you for your cooperation! 

 


